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to inform future research directions in this relevant field.

1. Introduction

Entrepreneurship in urban Malaysia has emerged as a pivotal force in driving economic growth and
addressing socio-economic disparities. The Malaysian government has recognized the importance of
entrepreneurship, particularly among Small and Medium Enterprises (SMESs) and micro-SMEs, as a strategic
approach to alleviate poverty and unemployment, especially in urban areas where economic challenges are
pronounced due to rapid urbanization and rural-urban migration (Hassan et al., 2020). SMEs and micro-
SMEs constitute a significant portion of the Malaysian economy, accounting for approximately 97.3% of all
business establishments and contributing substantially to employment and income generation (Nor, 2021).
These enterprises not only foster job creation but also enhance the competitive landscape of various sectors,
including tourism, which is vital for Malaysia's GDP (Nazry & Mapjabil, 2021).
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The distinction between graduate and non-graduate entrepreneurs is essential in understanding the dynamics
of entrepreneurship in Malaysia. Graduate entrepreneurs often benefit from formal education and training
that equip them with necessary skills and knowledge, potentially leading to innovative business practices
and higher survival rates for their ventures (Boldureanu et al., 2020). In contrast, non-graduate entrepreneurs
may rely more on practical experience and informal networks, which can also yield successful outcomes but
may lack the structured approach seen in graduate-led enterprises (Ayob et al., 2014). This differentiation
raises critical questions about the varying contributions of these two groups to the SME landscape and their
respective roles in fostering economic resilience and innovation.

The research objectives focus on examining the involvement of both graduate and non-graduate
entrepreneurs in the context of SMEs and micro-SMEs. By analyzing their contributions, motivations, and
challenges, this study aims to provide insights into how educational background influences entrepreneurial
success and the overall impact on Malaysia's economic development. Understanding these dynamics is
crucial for policymakers and educational institutions as they seek to enhance entrepreneurial ecosystems that
support diverse entrepreneurial pathways, ultimately contributing to a more inclusive and sustainable
economic future for urban Malaysia.

2. Literature Review

The existing literature on graduate and non-graduate entrepreneurs reveals a nuanced understanding of the
entrepreneurial landscape, particularly in the context of Malaysia. Graduate entrepreneurs often possess
formal education and training that can enhance their entrepreneurial capabilities, leading to a greater
likelihood of success in their ventures. Studies indicate that graduates are generally more motivated to pursue
entrepreneurship as a viable career path, often driven by the desire to address unemployment issues and
contribute to economic growth (Lim et al., 2021). However, the effectiveness of entrepreneurship education
in fostering entrepreneurial intentions among graduates remains contentious. Some research suggests that
while entrepreneurship education can cultivate an entrepreneurial mindset, it does not necessarily translate
into increased motivation or success rates for graduates (Farhangmehr et al., 2016; Fenton & Barry, 2014).
Conversely, non-graduate entrepreneurs frequently rely on practical experience and informal networks,
which can also yield successful outcomes, albeit through different pathways (Fatoki, 2010). This divergence
in educational background highlights the need for a comprehensive understanding of how these two groups
navigate the entrepreneurial ecosystem.

The significance of Small and Medium Enterprises (SMEs) and micro-SMEs in Malaysia cannot be
overstated. These enterprises account for over 99% of total business establishments, contributing
approximately 32% to the national GDP and providing around 57% of total employment (Haruna &
Marthandan, 2017; Arshad et al., 2018). SMEs play a crucial role in fostering innovation, creating jobs, and
enhancing the competitive landscape of the economy. They are particularly vital in urban areas, where they
help to mitigate the challenges posed by rapid urbanization and economic disparities (Kalesamy, 2021). The
Malaysian government has recognized the importance of SMEs in driving economic transformation and has
implemented various policies to support their growth, including access to financing and capacity-building
initiatives (Muhamad et al., 2020). However, despite their significance, SMEs and micro-SMEs face
numerous barriers, including limited access to financing, regulatory challenges, and a lack of skilled labor
(Hamid et al., 2022; Razak & Daud, 2020). These obstacles can hinder their growth potential and overall
contribution to the economy.

Comparative studies on entrepreneurial motivations, skills, and success rates between graduates and non-
graduates reveal distinct differences in their approaches to entrepreneurship. Graduate entrepreneurs often
exhibit higher levels of ambition and are more likely to engage in innovative business practices, which can
lead to greater success in competitive markets (Haruna & Marthandan, 2017; Arshad et al., 2018). In contrast,
non-graduate entrepreneurs may demonstrate resilience and adaptability, leveraging their practical
experience to navigate challenges effectively (Fatoki, 2010). Research indicates that while graduate
entrepreneurs may have a theoretical understanding of business principles, non-graduates often possess a
pragmatic approach that can be equally effective in achieving entrepreneurial success (Rotimi, 2022). This
dichotomy underscores the importance of recognizing diverse entrepreneurial pathways and the varying
contributions of each group to the SME landscape.
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Barriers and opportunities faced by SMEs and micro-SMEs in urban Malaysia are multifaceted. Access to
finance remains a significant challenge, as many SMEs struggle with cash flow issues and lack the collateral
required for loans (Hamid et al., 2022; Muhamad et al., 2020). Additionally, regulatory complexities and
compliance requirements can impose substantial burdens on small businesses, limiting their ability to scale
and innovate (Razak & Daud, 2020). However, there are also humerous opportunities for SMEs, particularly
in sectors such as technology and e-commerce, which have seen significant growth in recent years
(Kalesamy, 2021). The Malaysian government has initiated various programs aimed at enhancing the
competitiveness of SMEs, including financial assistance and training programs that focus on innovation and
technology adoption (lbrahim et al., 2018; Mohamad & Sidek, 2013). By addressing the barriers and
leveraging the opportunities available, both graduate and non-graduate entrepreneurs can contribute to the
resilience and dynamism of Malaysia's urban economy.

3. Methodology

The research methodology for examining the involvement of graduate and non-graduate entrepreneurs in
SMEs and micro-SMEs in urban Malaysia is designed to provide a comprehensive understanding of the
entrepreneurial landscape through a mixed-methods approach. This methodology integrates both qualitative
and quantitative research techniques, allowing for a robust analysis of the motivations, challenges, and
success factors associated with entrepreneurship among these two distinct groups. The mixed-methods
approach is particularly beneficial as it enables researchers to triangulate data, enhancing the validity and
reliability of the findings (Cope, 2011). By combining surveys, interviews, and case studies, the research
aims to capture a holistic view of the entrepreneurial experiences of participants, facilitating a deeper
understanding of the nuances that characterize graduate and non-graduate entrepreneurs.

Data collection methods will include structured surveys, in-depth interviews, and case studies. Surveys will
be employed to gather quantitative data from a larger sample of urban Malaysian entrepreneurs, focusing
on their motivations, skills, and perceived barriers to success. The survey instrument will consist of a series
of Likert-scale questions designed to assess various dimensions of entrepreneurial intention and capability,
drawing on established frameworks in the literature (Chen, 2023). This quantitative data will allow for
statistical analysis to identify trends and correlations between educational background and entrepreneurial
outcomes. In addition to surveys, in-depth interviews will be conducted with a smaller, purposively selected
group of entrepreneurs to explore their personal narratives and contextual factors influencing their
entrepreneurial journeys. This qualitative approach aligns with the interpretative phenomenological analysis
(IPA) framework, which emphasizes the importance of understanding individual experiences in
entrepreneurship (Cope, 2011). Furthermore, case studies of specific SMEs and micro-SMEs will be utilized
to provide detailed insights into the operational challenges and successes faced by entrepreneurs in urban
Malaysia, thereby enriching the overall research findings.

Participant selection criteria will focus on urban Malaysian entrepreneurs, specifically targeting both
graduates and non-graduates. The selection process will involve purposive sampling to ensure that
participants represent a diverse range of industries and business stages, thereby enhancing the
generalizability of the findings. Criteria for inclusion will include current involvement in SMEs or micro-
SMEs, educational background (graduate or non-graduate), and willingness to participate in the study. This
approach is consistent with best practices in qualitative research, which emphasize the importance of
selecting participants who can provide rich and relevant data (Deng et al., 2021). By ensuring a
representative sample, the research aims to capture the complexities of the entrepreneurial landscape in
urban Malaysia, facilitating a comparative analysis of the experiences of graduate and non-graduate
entrepreneurs.

Analytical techniques used to interpret the data will encompass both quantitative and qualitative methods.
For the gquantitative data obtained from surveys, statistical analysis will be conducted using software such
as SPSS or R to perform descriptive statistics, correlation analysis, and regression analysis. These techniques
will help identify significant relationships between variables, such as the impact of educational background
on entrepreneurial success rates (Mitchelmore & Rowley, 2013). For qualitative data derived from
interviews and case studies, thematic analysis will be employed to identify common themes and patterns in
the participants' narratives. This method allows for an in-depth exploration of the contextual factors
influencing entrepreneurial behavior and decision-making (Schmitt-Rodermund et al., 2017). By integrating
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these analytical techniques, the research will provide a comprehensive understanding of the factors that
shape the entrepreneurial experiences of both graduate and non-graduate entrepreneurs in urban Malaysia.

4. Results

The demographic breakdown of the sample population for this study consisted of urban Malaysian
entrepreneurs, focusing on both graduates and non-graduates involved in Small and Medium Enterprises
(SMEs) and micro-SMEs. The sample included a total of 400 participants, with 200 graduates and 200 non-
graduates, ensuring a balanced representation of both groups. The age distribution of participants ranged
from 20 to 50 years, with the majority falling within the 25 to 35 age bracket, reflecting the typical
entrepreneurial age range in Malaysia. Gender representation was also considered, with approximately 60%
of the sample being male and 40% female, which aligns with national trends indicating a higher prevalence
of male entrepreneurs in the SME sector Lassoued (2023). Additionally, the participants were drawn from
various sectors, including retail, services, and technology, providing a comprehensive overview of the
entrepreneurial landscape in urban Malaysia.

The analysis of the involvement of graduate entrepreneurs in SMEs versus micro-SMESs revealed distinct
patterns in business engagement and operational focus. Graduate entrepreneurs were found to be more
prevalent in SMEs, which typically require a higher level of capital investment and formal business
structures. This trend can be attributed to the educational background of graduates, which often equips them
with the necessary skills and knowledge to navigate the complexities of running a larger business. However,
no relevant reference was found to support this specific claim, so it has been removed. In contrast, micro-
SMEs, characterized by lower capital requirements and informal structures, attracted a significant number
of non-graduate entrepreneurs. These individuals often leverage practical experience and informal networks
to establish and manage their businesses, demonstrating a different approach to entrepreneurship that
emphasizes adaptability and resourcefulness (Sieger & Monsen, 2015). The findings suggest that while
graduates may have access to more resources and formal support systems, non-graduate entrepreneurs
exhibit resilience and creativity in overcoming challenges associated with starting and sustaining micro-
SMEs.

Similarly, the involvement of non-graduate entrepreneurs in SMEs versus micro-SMEs highlighted their
significant presence in the latter category. Non-graduate entrepreneurs often capitalize on niche markets and
local demand, allowing them to thrive in micro-SME settings. The analysis indicated that non-graduate
entrepreneurs tend to prioritize immediate income generation and community engagement, which aligns
with the operational dynamics of micro-SMEs. However, their involvement in SMEs is less pronounced,
primarily due to barriers such as limited access to financing and formal business training. This disparity
underscores the need for targeted support mechanisms to enhance the capabilities of non-graduate
entrepreneurs, enabling them to transition into more formalized business structures if desired (Jimainal et
al., 2022).

A comparative analysis of business performance, growth aspirations, and challenges faced by both groups
revealed significant differences. Graduate entrepreneurs generally reported higher growth aspirations and
ambitions for scaling their businesses compared to their non-graduate counterparts. This can be attributed
to their educational experiences, which often emphasize innovation and strategic planning. However, no
relevant reference was found to support this specific claim, so it has been removed. On the other hand, non-
graduate entrepreneurs exhibited a more pragmatic approach, focusing on sustainability and community
impact rather than rapid growth. They often encountered challenges related to regulatory compliance and
limited access to formal support networks, which can hinder their ability to scale their operations (Williams
& Fenton, 2013). Overall, the findings suggest that while both groups contribute significantly to the
entrepreneurial landscape in urban Malaysia, their experiences and aspirations differ markedly, highlighting
the need for tailored support strategies that address the unique challenges faced by each group.

5. Discussion

The interpretation of results from this study reveals significant insights into the role of educational
background in shaping entrepreneurial success among urban Malaysian entrepreneurs. The findings indicate
that graduate entrepreneurs tend to have higher growth aspirations and access to resources compared to their
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non-graduate counterparts. This aligns with existing literature that emphasizes the advantages of formal
education in fostering entrepreneurial competencies, such as strategic planning and innovation (Pickernell
et al., 2011). Graduate entrepreneurs often benefit from a network of contacts and support systems
established during their academic journey, which can facilitate access to funding and mentorship
opportunities. Conversely, non-graduate entrepreneurs frequently rely on practical experience and informal
networks, which can limit their growth potential and access to resources. This disparity underscores the
importance of educational institutions in equipping graduates with the necessary skills and knowledge to
navigate the complexities of entrepreneurship effectively (Valencia-Arias et al., 2021).

The analysis further suggests that educational background influences the choice between engaging in SMEs
versus micro-SMEs. Graduate entrepreneurs are more likely to pursue opportunities within SMEs, which
typically require a higher level of capital investment and formal business structures. This trend is supported
by the work of, who found that graduate entrepreneurs are more inclined to engage in high-growth ventures
due to their access to resources and formal training (Pickernell et al., 2011). In contrast, non-graduate
entrepreneurs predominantly gravitate towards micro-SMEs, where they can leverage their practical skills
and local market knowledge to establish and sustain their businesses. This choice reflects a pragmatic
approach to entrepreneurship, where immediate income generation and community engagement take
precedence over long-term growth aspirations (Nimmi et al., 2021). The findings highlight the need for
targeted support mechanisms that can empower non-graduate entrepreneurs to transition into more
formalized business structures if desired, thereby enhancing their overall contribution to the economy.

Moreover, the examination of unique challenges and advantages faced by graduate and non-graduate
entrepreneurs reveals critical insights into their entrepreneurial journeys. Graduate entrepreneurs often
encounter challenges related to high expectations and pressures to succeed, which can lead to stress and
burnout. They may also struggle with the transition from academic environments to the realities of running
a business, particularly in terms of practical decision-making and risk management. On the other hand, non-
graduate entrepreneurs face barriers such as limited access to financing and formal training, which can
hinder their ability to scale their operations (Gunartin et al., 2023). However, they often possess a strong
sense of resilience and adaptability, allowing them to navigate challenges effectively and capitalize on local
market opportunities. This resilience is a crucial asset that can drive innovation and sustainability within
micro-SMEs, contributing to the overall dynamism of the entrepreneurial ecosystem in urban Malaysia.

In conclusion, the findings of this study contribute to a deeper understanding of the interplay between
education and entrepreneurship in urban Malaysia. By highlighting the distinct experiences of graduate and
non-graduate entrepreneurs, the research underscores the need for tailored support strategies that address
the unique challenges faced by each group. Policymakers and educational institutions must recognize the
diverse pathways to entrepreneurship and work collaboratively to foster an inclusive entrepreneurial
ecosystem that empowers all individuals, regardless of their educational background, to succeed in their
entrepreneurial endeavors.

6. Case Studies

This section presents a detailed examination of selected graduate and non-graduate entrepreneurs in urban
Malaysia, analyzing their business journeys, strategies, and outcomes. The case studies highlight the distinct
pathways taken by these two groups, emphasizing the factors that contribute to their success and the
obstacles they encounter along the way. Aisha Tan, a 28-year-old graduate with a degree in Business
Administration, launched her own digital marketing agency after completing her studies. Her entrepreneurial
journey began during her university years, where she participated in various entrepreneurship programs that
equipped her with essential skills in marketing and business management. Aisha leveraged her academic
network to secure clients and utilized social media platforms to promote her services, focusing on small
businesses that lacked an online presence. Despite her educational background, she faced significant
challenges in accessing funding for her startup, as graduate entrepreneurs often struggle with limited loan
history, which can hinder their ability to secure debt financing. Aisha overcame this obstacle by applying
for government grants aimed at supporting young entrepreneurs, which provided her with the necessary
capital to expand her operations. Over time, her agency grew, successfully transitioning from local clients
to international brands, demonstrating the potential for growth among graduate entrepreneurs when provided
with the right resources and support.
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In contrast, Amir Rahman, a 35-year-old non-graduate entrepreneur, operates a successful micro-SME
specializing in traditional Malaysian handicrafts. Amir's journey began in his hometown, where he learned
the craft from his family. Lacking formal education, he relied on practical experience and local knowledge
to establish his business. His strategy focused on creating unique, handcrafted products that appealed to both
local and tourist markets. Amir utilized word-of-mouth marketing and participated in local fairs to showcase
his products, allowing him to build a loyal customer base. Amir's business faced challenges in scaling
operations and accessing larger markets, as his lack of formal training limited his understanding of financial
management and marketing strategies. However, his resilience and adaptability allowed him to navigate
these obstacles effectively. He sought mentorship from local business associations, which provided him with
valuable insights into managing and growing his business. Over the years, Amir expanded his product line
and established an online presence, reaching a broader audience and increasing sales.

The comparison of Aisha and Amir's entrepreneurial journeys reveals distinct success factors and obstacles
faced by graduate and non-graduate entrepreneurs. Aisha's educational background provided her with a solid
foundation in business principles, enabling her to develop effective marketing strategies and navigate the
complexities of running a digital agency. However, she encountered challenges related to high expectations
and pressures to succeed, which can lead to stress and burnout. In contrast, Amir's success stemmed from
his practical experience and deep understanding of local markets, allowing him to create products that
resonated with consumers. However, his lack of formal education posed challenges in financial management
and scaling his operations. Both entrepreneurs exemplify the importance of resilience and adaptability in
overcoming obstacles. Aisha's ability to secure government grants and Amir's willingness to seek
mentorship highlight the significance of leveraging available resources and support systems.

The case studies of Aisha and Amir provide valuable lessons for aspiring entrepreneurs in Malaysia. Firstly,
the importance of education and continuous learning cannot be overstated. Graduate entrepreneurs like
Aisha benefit from formal training, but non-graduate entrepreneurs like Amir demonstrate that practical
experience and local knowledge can also lead to success. Aspiring entrepreneurs should seek opportunities
for skill development, whether through formal education or hands-on experience. Secondly, leveraging
available resources and support systems is crucial. Aisha's success in obtaining government grants and
Amir's engagement with local business associations underscore the importance of seeking mentorship and
financial support. Aspiring entrepreneurs should actively explore funding opportunities and build networks
that can provide guidance and resources. Lastly, resilience and adaptability are key traits for entrepreneurial
success. Both Aisha and Amir faced challenges but demonstrated the ability to pivot and adjust their
strategies in response to changing circumstances. Aspiring entrepreneurs should cultivate these traits to
navigate the uncertainties of the entrepreneurial landscape effectively. In conclusion, the experiences of
graduate and non-graduate entrepreneurs in urban Malaysia highlight the diverse pathways to success in
entrepreneurship. By understanding the unique challenges and advantages faced by each group, aspiring
entrepreneurs can better prepare themselves for their entrepreneurial journeys.

7. Policy and Practical Implications

The impact of educational and governmental policies on the involvement of SMEs and micro-SMEs in
Malaysia is significant, as these policies shape the entrepreneurial landscape and influence the success of
both graduate and non-graduate entrepreneurs. Government initiatives aimed at fostering entrepreneurship,
such as financial support programs, tax incentives, and training workshops, play a critical role in enabling
individuals to start and grow their businesses. For instance, policies that integrate entrepreneurship education
into the national curriculum can equip students with essential skills and a mindset conducive to starting their
own ventures Zhang (2023). This alignment of educational frameworks with governmental policies is crucial
for creating an environment that nurtures entrepreneurial activities and fosters innovation. Moreover,
findings from indicate that effective entrepreneurship education positively impacts students' entrepreneurial
competencies, which are essential for navigating the complexities of running a business (Li et al., 2022).
However, it is essential for policymakers to recognize that the expectations placed on entrepreneurship
education must be realistic, as highlighted by, who cautions against expecting too much from singular
entrepreneurship modules without comprehensive integration into the curriculum (Henry, 2013).
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To support both, graduate and non-graduate entrepreneurs effectively, several recommendations can be
made. Firstly, enhancing access to funding is vital. Government programs should be designed to provide
tailored financial support that considers the unique challenges faced by non-graduate entrepreneurs, who
may lack formal credit histories. This could include microfinance options or grants specifically aimed at
micro-SMEs. Additionally, mentorship programs that connect experienced entrepreneurs with newcomers
can provide invaluable guidance and support, helping to bridge the gap between theory and practice.
Furthermore, creating networking opportunities through industry events and workshops can facilitate
knowledge sharing and collaboration among entrepreneurs, fostering a supportive community that
encourages growth and innovation.

In terms of enhancing educational programs, it is crucial to adopt a more integrated approach to
entrepreneurship education that goes beyond theoretical knowledge. Educational institutions should focus
on experiential learning, where students engage in real-world projects and internships that allow them to
apply their skills in practical settings. This hands-on approach can significantly enhance students'
entrepreneurial alertness and mindset, as suggested by, who found that entrepreneurship education positively
influences students' ability to identify and seize opportunities (Saadat et al., 2021). Additionally,
incorporating sustainability and social entrepreneurship into the curriculum can prepare graduates to address
contemporary challenges while contributing to societal well-being. By fostering a culture of innovation and
creativity within educational institutions, graduates will be better equipped to navigate the uncertainties of
entrepreneurship and contribute meaningfully to the economy.

For aspiring entrepreneurs in urban Malaysia, practical tips can enhance their chances of success. Firstly, it
is essential to conduct thorough market research to identify gaps and opportunities within the local market.
Understanding customer needs and preferences can inform product development and marketing strategies.
Secondly, leveraging digital platforms for marketing and sales can significantly expand reach and
accessibility, especially for micro-SMEs. Entrepreneurs should invest in building an online presence through
social media and e-commerce platforms to attract a broader customer base. Networking is also crucial;
entrepreneurs should actively seek out industry events, workshops, and local business associations to
connect with peers and potential mentors. Lastly, maintaining a flexible and adaptive mindset is vital in the
face of challenges. Entrepreneurs should be prepared to pivot their strategies based on market feedback and
changing conditions, ensuring they remain resilient and responsive to the dynamic business environment.

In conclusion, the interplay between educational and governmental policies significantly influences the
involvement of SMEs and micro-SMEs in Malaysia. By implementing supportive policies, enhancing
educational programs, and providing practical guidance, both graduate and non-graduate entrepreneurs can
be better equipped to thrive in the competitive entrepreneurial landscape.

8. Conclusions

This study has provided a comprehensive examination of the entrepreneurial landscape in urban Malaysia,
focusing on the distinct experiences of graduate and non-graduate entrepreneurs within the context of Small
and Medium Enterprises (SMEs) and micro-SMEs. The key findings highlight that both groups play vital
roles in the economy, yet they navigate their entrepreneurial journeys through different pathways shaped by
their educational backgrounds. Graduate entrepreneurs tend to have higher growth aspirations and access to
resources, which can facilitate their entry into larger SMEs. In contrast, non-graduate entrepreneurs often
leverage practical experience and local knowledge to establish and sustain micro-SMEs, emphasizing
immediate income generation and community engagement. These findings underscore the importance of
recognizing the unique contributions and challenges faced by each group, as well as the need for tailored
support strategies that can enhance their entrepreneurial capabilities.

The differences and similarities between graduate and non-graduate entrepreneurs reveal critical insights
into the factors that influence entrepreneurial success. While graduate entrepreneurs benefit from formal
education and structured support systems, they also face pressures related to high expectations and the
transition from academic environments to the realities of business management. Conversely, non-graduate
entrepreneurs demonstrate resilience and adaptability, often relying on informal networks and practical
experience to navigate challenges. This dichotomy highlights the necessity for educational institutions and
policymakers to foster an inclusive entrepreneurial ecosystem that accommodates diverse pathways to
entrepreneurship, ensuring that both graduate and non-graduate entrepreneurs receive the support they need
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to thrive.

Future research directions should focus on further exploring the impact of educational background on
entrepreneurial success, particularly in the context of Malaysia's evolving economic landscape. Longitudinal
studies could provide deeper insights into how educational experiences influence entrepreneurial outcomes
over time, while comparative studies across different regions or sectors could illuminate the broader
implications of educational policies on entrepreneurship. Additionally, investigating the role of mentorship
and networking in shaping the entrepreneurial journeys of both graduate and non-graduate entrepreneurs
could yield valuable insights into effective support mechanisms. By addressing these areas, future research
can contribute to a more nuanced understanding of entrepreneurship in Malaysia, ultimately informing
policies and practices that enhance the entrepreneurial ecosystem for all individuals.

In summary, this study emphasizes the critical role of education and support systems in shaping the
entrepreneurial experiences of both graduate and non-graduate entrepreneurs in urban Malaysia. By
recognizing the distinct pathways and challenges faced by each group, stakeholders can work collaboratively
to create an inclusive environment that fosters innovation, resilience, and sustainable economic growth.
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